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TORONTO, SEPTEMBER 16, 1925.

A BRIGHTER HORIZON.

Many evidences of an improvement in the Canadian busi-
ness and financial situation aré now to be found without any
undue search, and as these evidences are becoming more and
more apparent the feeling of optimism in commercial cireles is
increasing in proportion.

Among the condijions making for this cheerful sentiment
first and foremost is the huge grain crop now being reaped, and
part of which, in Eastern Canada at least, is being turned into
cash. In Ontario the yield of cereals has been large, and while
prices are now lower than they were some months ago they are
still at a level which means a profitable return to the agricul-
turist for this year's operations. Added to that we have the
high price of hogs, a good price for cattle and many other farm
products, such as butter, eggs and cream, which all means an
increase of the national wealth. Industrial activities, while
presenting a rather mixed appearance, are nevertheles reassur-
ing, and the trend of employment has been distinctly upward in
recent months. Building permits have been larger than last
year, indicating a heavier demand for builders’ supplies, as well
as more employment for the, building trades, the effect of which
is to put more money in circulation, and to afford greater
spending power on the part of the public,

In the wider perspective, and taking the whole country into
consideration, the great fact bears reiteration that Western
Canada is harvesting one of the greatest crops in bushels in its
history, while measured in dollars and cents it is estimated by
competent authorities that this year's crop will be the most
valuable ever known in Canada. The importance of this cannot
be exaggerated when it is realized how very important a part
of the whole population is the farming community and how
‘much the welfare of the whole country depends on their pros-
‘perity or otherwise. The new crop means hundreds of millions
of new money.

Already the reports of merchants both in Ontario and in
other Provinces indicate an improved demand for goods. Car
loadings of merchandise are increasing, railroad earnings are
showing a gain over the corresponding weeks of last year, while
the general feeling is one of hopefulness. Moreover, money is
available at the banks fof all legitimate business enterprises, all
of which leads to the belief that the stage is set for a period of
progress and prosperity in business and industry.

“The early bird gets the worm,” says a plain but true prov-
erb. None the less true is the statement that the merchant
who is first ready to make use of what new opportunities may
be provided will win the greatest reward for his efforts.

WHAT IS PROFIT?

Profit, according to some of the old school arithmetics, is
the difference between the price which a merchant pays for an
article and the price for which he sells it. Some merchants and
accountants call it gross profit.

In médern trade language both are wrong. Only a small
part of the difference between- the- cost price and the selling
price is profit. Out of the difference must come the expenses,
which sometimes absorb from 90 to 95 per cent. of the entire
margin,

How numerous these expenses are is indicated by the fol-
lowing list suggested for study by the National Distribution
Conference, organized under the auspices of .the Chamber of
Commerce of the United States.

Wages, rent, heat, light, power, telephone, supplies, cost
of capital, bad debts, freight and cartage, losses due to mark-
downs, returns and pilfering ; unknown losses due to other causes
and mistakes; deliveries, selling on approval, small purchases,
long credits, styles demanding a wide variety, taxes, size of
territory, decentralization of purchases by merchant and con-
sumer, turnover, buying by the merchant in small shipments
and broken packages.

If the retail merchant succeeds in meeting all these costs
out of the margin between buying and selling prices, what is
left is profit. If not, he is out of pocket, and out of luck.

ARGADE ENTRANGE

H. Gould Limited, St.
Thomas, Holds Successful
Fall Opening

GOODS WELL DISPLAYED

(Special to The Retail Merchants Globe.)
St Thomas, September.—The open-
ing of the attractive new front to the
@epartmental store of J. H. Gould,
Limited, St. Thomas, took place this
month, coincident with the fall mil-
linery opening and style show,
adding interest to that event. Ex-
perts Who have inspected the new
front to the Gould Store declare it
to be one of the finest of its kind
in Canada. Many new ideas have
been incorporated in the front. It
is what is known as the arcade or
promeénade type of entrance,
Was designed by B. Kingston Hall
of the firm-of Hall & Duerr, theatre
architects, Toronto,
Five Months' Work,

Five months were required to
complete the entrance, the entire
front of the store having to be res
fnodelled. The old front provided

ut two display windows. The new
front has thirteen individual display
windows. the thirteenth ng a
arge, glass-enclosed unit di-
vides the two wide entrances to_the
promenade. The promenade, which
is built in the store, and yet is out-
side the store, is ten feet in width,
with display windows on each s

Dboth onds. i

e each bulkhead
plaques by dis-
‘anadian sculptors do-
four seasons, while|
plagues also have been used with
striking effect in the i

ATTRACTS PUBLIC|

> ol
a0d | instance, the cheese exported from |

CONSUMPTION OF CHEESE
NOW SHOWING INCREASE

Canada One of Six Principal
Producing and Export-
ing Countries

The world i3 consuming more
cheese. Figures for 1924 show an
inérease of 50,000,000 pounds in the
volume of world trade to a total of
670,000,000 pounds. Great Britain,
the best market for foreign cheese,
consumes 45 per cent. of ail exports,

Tho United States is the  third
largest importer, and New Zealand
is the largest exporting country.

24 imports of cheese
are the largest on record, that coun-
try being the second largest con-
sumer,

The foodstuffs division of the De-
partment of Commerce, survey
of the consumption
g 1924,

Zealand,
Italy, Switzerland and Fra

“Tho cheese from these
countries do not compete
great extent, inasmuch as many of
the countfies produce types peculia
to themselves, and each conseque

i market.

tive

r

New Zealand, Canada and Australia
is practically all the Cheddar
type, while ~ the exports from the
Netherlands consist mostly of Bdam
and Goude types, France ships targe
quantities of Came:
fort cheese, Switzerland
principally’ Bmmenthal
cheese, and the types exported from
consist mainly of Parmesan,
na, Lodisian, Regglano
and Gruyero of the
Caciocavallo, Gorgo
chino and Fontina of the soft types.
anada, New Zealand
stralla furnished 293,651,000
of the total British Imports of 3
620,000 pounds in 1924

2

ese,

€| {ypes brought into this country con-

sist_for the most part of those not

| made on a eufficiently large scale to

meet demand or of types nét made

at all in this country. The largest | W

e from Italy,

imports com
land France, in the order

named.”

of the store proper.

Lighting Arrangements.
The lighting arrangements in the
ance are interesting. The
hting 1s a_combination
of Canadian flood light

and theatrical spotlights,. enablin;
entire window.
illuminated or a single garmen

romenade is
Concealed _reflectors in
the ceiling, working through color
screens, bathe the promenade in soft
amber, green,
The new front and entrance to the|
store is really a lesson in applied
psychology.  Extreme was ex-
ercised Dby the architect to subdue
Dboth architecture and color schemes,
t m_really secondary to
the merchandise on display. While
the tonal effect of the entrance is
me of simple elegance, a per
leaves with no_definits idea
just what the decorative schem
like, but with very definite ideas
about the, goods on display.

Develop Oustomers’ Ideas.

o o not want people to come
here and 1

ook, and go away admir-
ing our new front,” explained Mr.
Gould.  “We want the new front

to attract them and cause them to
omenade and inspect the
isplay.  The modern
trend of merchandising is to have
as de-

It is the psychology|
of merchandising.”

Already a number of merchants|
from other cities and towns in On-
tari visited St. Thomas and
inspected the Gould Store front, with
the idea of introducing similar ideas|
in their own places of business.

USH.

gasoline station in the Sout
“Hey, boy!” he called.

some gasol

boy.
11 have to push

gain, ‘cause we ain't got a drop of
Eas in the place.”

Super-Vac O ratels auto-
w matically as you
apreme sit in a comfort-
able chair and

The percolating va-
cuum cup is found guide the work.

irons ruffles,
collars, cuffs and
shirts at the full
open end as well
as flat pieces —
Irons in a frac-
tion of the time
required by the
old method,

only in the Super-
Vac. It ensures unt-
form action, greater
‘water sgitation and
& real suction. Trust
it with your entirp
Wash from the datn-
Hest fabrics to the
heaviest blankets.

Are Your Clothes Washed and Ironed

the Modern Way ?
s
arwell.
Super-Vac Electric Washer

Washes quickly, gently and thoroughly by the pressure
and suction of the patented percolating vacuum cup,

Perfection Electric Ironer

MAXWELL’S LIMITED

ST. MARY’S, ONTARIO
TORONTO DISTRIBUTOR:
Happy Home Mfg Ca, 12 St. Clarens Avenue.

-

to be brilliantly| of

display unit to be “spotted” in the | &
s

enough pack:
5| thy

PUSH. v
wealthy motorist drove up to a
he South. 2

Diamond Dyes Popular
Among Eskimo Women

When the Peary steamed out of
historic Charleston Navy Yard
he last anniversary of the Battle

Bunker Hill, the good wishes of

e frozen North. On
the last invasion of Greenfand Lieut.
Robinson_discovered, to his great
amazement, that the women fhere
were enthusiastic users of Diamond
Dyes. ~These Eskimo folk had re-
celvod the old roliables by way of
Denmarlk.
The Wells-Richardson Company,
Limited, heard the story which M.
I mphasized in pictures
for his illustrated talks, they,
sent to the Peary a consignment of
age dye to

0 y
Arctic conquesis to  the record .of|
achievement of over half a century
of success. Who says there is mo
romance in business?

Edison Mazda Blue Book
Points Way to Larger Sales|

A publication which should prove
lue to- all interested

the sale of Edison Mazda Lamps {5
Y Mazda  Blue Book,
d by _the isi

& | the modern Nimrod or Diana, as the

to any|§

nd Ay
pounds
of

! being in a position to furnish this to

ey | £

HUNTING SEASON

w

of Firearms and Miscel-

a
“good old days”

hind knowledge of manufacture and
ransportation, he pointed out,

ibuting this to

recently there has-been no need to

The modern

at-|
the fact that' until

¢
economize in national wealth and b ~

that wastefulness has characterized | order and is much more difficult to When a man begins to dleel
methods ,of distribution as well operate. sorry for himself the under-
consumption. “The growing interest displaved | taier commences to dust off his
Io ilustrate the effect of the|by merchants In the problems of| ¢ © L™ L ows the cariost |

: ! modern system of distribution on | distripation argues well for cak o e

¥ i v i ] ptoms of a Deac ne.

ents Opportunity for Sale| standaras of living, Mr rew | satistactory solution. The dearth of [ { 5
Pres pport Y comparison between the so-called| relisble information and statistics —Ren Mulford Jr.

and today.

istribution _machine

does work

being more comp
greater danger of getting

regarding distribution is, however, a
great pandicap.”

] Signs of a Dead One

that would have been
mpossible for the old machine; but

jicated it is in
out

of

laneous Supplies

With the passing of the last days
of summer and the advent of early

autumn the thoughts of many lovers
of the great outdoors turn involun-
tarily to the woods and swamps, the
flelds, the beaver meadows and la-

e Dbrowse the deer or
moose, and where the wild duck and
quail or partridge may be found.
Thought crystallizes into action, and

case may be, gets out the old rifle
or shotgun and longs for the time to

oes not
appeal, and Canadians arc greatly
blest in thi ard, owing to the

ing their desires In this respect.
Personal Touch Valuablo.

Up-to-date retail merchants will

uick to capitalize the love of

to be found jin so

already supplied, while where these
not needed there is

ammunition

the store who will purchase other
articles as wel
Information Available.

Information regarding the open
season for the game common in the
various localities can be readily ob-
tained from the Government, and by
customers the merchant can help
them to lay their plans.

In this respect it would be well for

s the in-
apers
season for partridge (if any
eclared this year), Latest
information is to the effect that Lhere
will be no shooting of partridge al-
lowed in 1925, but it may be that at
the last moment the Provincial Gov-
ernment will announce an open sea-
son for a few days, when the many
who have been well prepared will be
able to take advantage of the time
permitted.

Unjust Blame for High Prices
Often Attached to Retailer

San Antonio, Texas, Sept.—The re-
tail merchant often bears the whole
blame for ‘high prices, when the
cause is to be found in the ineffi-

Mr. Dodd had for his _subjec
“Some National Problems of Distri.
Dbution and Their Effect on the Local
Merchant.” ~ The local merchant, he
declare fixing i

fected intimatoly by 1
roblems of storage, transportation,

Department of the Canadian Genergl
Liectrie Co., Ltd. T

°

cancellations, returned goods, credit,

advertising, taxation and insurance.

| Knowledge' of distribution lags

Mter School - Hunérq/

s

mother's jam. What a treat!

flaky wafers of deliciousness—so
oven-fresh and oven-crisp—so dif-
ferent to all other sodas in flavour.

//
= ]
[ sex

~

« » Christie’s Soda Wafers and
Such biscuits—such creamy, ]
—and so wholesome. Three

generations have enjoyed their
famous goodness.

Sold in sealed-tight, moisture-proof
packages,

Bidouits of Quality dince 1853

1sties

lamps are emphasized.
siderable space is given to
tion of
and it

L erchandising_susges,
tions in which every retall dealer
should be interested.

n intensive study of the publi-

should enable
handling these lamps to win repu-|

i making the
stream of mational advertising turn
the wheels of 3

Phillips’s Milk of Magnesia
Continues Profit-Maker,

Man,” sald a Buckeye darkey

to the Ph.G., who waited on him.
“Will you all give me some White
Magnesium!” .

It took a moment of brown study.
to guess what was what, but as the,
customer gave the once over to thel
package offered him he said: “That's
it! Phillips!”

he original pacemaker in Milk
of Magnesia continues to be one of
the world’s best sellers and a con-
sistent profit-maker.

Gospel of Vegetarianism
Is Making Slow Headway
Campaigns to spread the gospel ot
vegetarianism in Americ: mak-

o an
¥ 'the United States
partme i

ED.

o s
that 119,880,500 food animals have
been slaughtered throughout the
country during the last twelve
months, the highest peak in the na.
tion’s history.

e total, it was said, represents
slightly. more than one animal for
every man, woman and child in the
country, e announcement said
that 92,300 goats were converted in-

=i,

greater than the increase

for any other class of food animals,

PINAUD’S ELIXIR SH

Another wonderful addition to the famous PINAUD line— now used by thousands
women. PINAUD’S ELIXIR SHAMPOO is perfect, contains the GE.
cleanses, softens and leaves the hair beautifully fluffy anc

Send 5c in stamps for a trial size — this alone will convince you.

The Quality of All Pinaud Products is Beyond the Hands of Imitators
PARFUMERIE ED. PINAUD

See Our Display at the Ex.—Booth 39, Manufacturers’ Building

e

AM

of discriminating
NUINE Eau d, ini
the scalp free from dand.m?i‘.Qmmne ador,

PO

204-206 King Street Bast
TORONTO - GANADA
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Socks and Stockings.
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el S less Ingredient”—tell the story of the House  early won, the House of Squibb olds today
GOn Merchants' Day this year  the of Sqmbo revealing the secret of its service  inviolate and values far above profits.
Right Hon. Arthur Meighen was un-
expoctadly the chief speaker of the and success. In 1017 the Allied Govunmmt:;:dmfed
day. He paid glowing tribute to the E. R. Squibb & Sons was founded in 1858 confidently to Squibb for products n for
ETedt Work of ihe CiuD menemaly Br, ‘millions of men in the World War, and after
&nd to the activities of the merchants by Dr. Edward R. Squibb, a physician and T O Tnined States Government con.
of Ontario.and thelrceliled Setvice chemist of high prinoiples ‘and ideals. He et the Avard
Clubs in particular.  “The spirit of ferred upon the House of Squil e Awas
i i as inspired, not by bope of financial gain | upon { >
competition is a good thing for man- We S for Dlstmgmshed Service.
e e e kind,” he declared, “and it is here (for he had money enough for all his needs), "
e iR s but by professional duty and personal honor. For almost three quarters of a century the
e learns that there ls something o His aim was to set a new and higher standard  name Squibb has been recognized as full
be accompllshed; | that there is stll in chefnical and pharmaceutical manufacmred, guaranty of skill, knowloidgc am}il ‘honor mtthel
an objective ahead. And it seems to| i o d pharmaceutical
this is one of the chief alms by making products of greater purity than ha manufacturé gf che‘:lmca a dfpr Armaceuted
of the Exhibition—te teach mankind | @R yet been known. products ‘made exclusively fos
. i

hysiciah
Within three years the Squibb Laboratories  Drojession and used only by the phy;
had attained a position of leadership. In B b
1861 the Government of the United States The name of Squibb on HOUSEHOL.
turned confidently to Squibb for products PRODUCTS is equally valued as positive
needed for a million men in their Civil War.  assurance of true purity and reliability,

who wo the spirit of service. 3
e Ao Cion S e Squibits Bicarbonate of Sods—cxceedingly pure, S S o e e e o
genernl standard of citizenship is ele- erefore without bitter taste. bb' B Actdure . e gl
Sauibl's Eptom Salt—free from impuritice. Pre: S B e iramting: wsaniias fon for seha:
TExhibition Is Marketing Centre. rred also for taste. hnﬂs.
Ely, President of the Re(ml

ants’ Association of Ontarl
dress  at
emphasized the value - of
the Exhibition as a marketing cen-

sq..n,n,’. Epsom Salt Special—slightly effervescent, Squ.bh'. Culnr Oll—TAutulelﬁlastmgly free from
exceptionally palatable. and taste and of full efficacy.

Squ:l:b" Sodium Phosphate—a specially purified squ.bv. sunr-na of Zinc—a w!‘t and protective

tre, pointing out that there was oduct, free from arsenic, therefore safe. of highest p“ﬂtvd o Squibl's Milk
scarcely an article on the various ) ity, Plea- bb’s Dental Cream—made fi uibb’s
eduid ofithe Behibition ehich would sqmbb kb o:ﬂx.igv:““_mghm . Sau s)uip‘gne.-n. romptiy peutralizes tmouth acid-
not, some time or other, find its way .

refai ity. - A safe cleansing and polishing agent insur-
to the shops of the refailer, to be! # s .,n,b- Cnd o sdied oo i firm, health: »
pussed 4lohE o the general public, A A pecia) process from ab e Hreat trver ing sound white teeth and firm, y gums,
T ad  a

e o M L L carbonsted to preserve its vitamines. Trighest Squibb’s Taleum Powder—Camation, Violet, Bou-
| great value alse from an educational

i d Unscented, The talcum powder par
| and an advertising standpoint. As to in quality and best in taste. quety and Un
{the educationa] phase, he affirmed Squibb’s Olive Oil—selected oil fro "
|that if apy person wanted to know Srance. Absaiutely pure. (Sold orly S Gioush  Squibb's Cold Cream—an exquisite preparation of
| the latest in any line of merchandise druggists.) correct composition for the care of the skin.
iin which he was imerested, all he
needed to 61? was to visit To; Ex-
hibition.  For instance, the Auto- y 5 L
mobile Show did something for the Sold by relable druggists everywhere, n origioal sealed packages.
average oitizen which was done moc “Price! gredient” of every product is the honor and integrity of its maker.
where else in the Dominion. It gath- The ets Tngredient. ohie L= RSN SEmos —
ered all the latest models of cars un-| § .
er a6 roof, and enubled ithe prod- E. R. SQUIBB & SONS OF CANADA, LIMITED, Manufacturing Chemists to the Medical Profession since 1858
St. Charles is pure, country milk just as it comes from Péctive purchaser to lnspedt them.

£ ! A Dilk yust :  fron e and make his decision in the short-| f 107 Duke Street, Toronto,
inspected cows in choice dairy districts, Nothing is est possible time. “When you think
; 4

added. Nothing is taken away except half of the
natural water content which is “evaporated” that this

A i . ada passes through the gates each |
pure milk may be put up in conveniert form. If you yoan"Jou can apprecinte what it

k 3 4 . means to the exhibitors to be able
desire a milk of creamy richness for your recipe use Eaispiy e ares e Bl <
St. Charles just as it comes from the can—or, you can ; remarkable army of purchasers.” |

make it go twice as far by bringing it to the consis-
tency of ordinary milk—on adding an equal quantity :
of water. Tgy the tasty recipes in the Borden book. and  employee,  good-fellowship
For your copy address The Borden Co. Ltd., Montreal. among, all, co-workers:-and the de-

fvrrhstooI\d | R A

Its Free ez 5 sons which the retail merchant who
visited the C.N.E. on Manufactur-
ers’ ith hi

o m,
I. H. Fortier of Quebec, President
of the Manufacturers’ Association,
was the chief speaker and guest

) of honor. YVoicing the wish that
° Canada’s Ship of State might have

Push Made in canmm Products,
Co-operation between employer |

USE':

apergy would .gulde her safely over|
the sea of hofic in front of her, Mr. |
Fortier warned against some of thé!
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Deceptive Merchandising

Is Gradually

By Constructive Methods

Eliminated

Business Or i J
Aims at Checking Inac-
curacy in Description of

Goods Which Is Gener-

Which Do You Have,
Clerks or Salesmen?

Reading Tends to Encourage ]
Orderly Functioning of Mind

human mind,” says J. H.
Manager of the

n of Credit Men,
created that could func-
Reading and ex-
They com-
business

“was_ever
tion without fuel.

y when he looks
paper and his

Reading doesn't
simply furnish facts and informa-
tion. _Its best use is in encouraging

of the mind. Nothing should be read |
that is not reflected on, for in re-

flection comes the real educational

It your

ally Due to Qverenthusi.
asm, Carelessness and In-
competence Rather Than
Deliberate Intent

EFFORT TO INCREASE
PUBLIC CONFIDENCE

New York, September.—Results
obtained during the six months’ ex-
istence of the Merchandise Scction of
the Better Business Bureau of New
York City, Inc., 280 Broadway, have
been such, both in kind and num-
Ver, as to make it an fmportant fac-
tor in the commercial life of the
metropolitan district. According to
Vice-President and

activities of the Merchandise Scction
have covered a wide field and have
been of direct service to manufac
turers, wholesalers, rctailers and
consumers.

d deal of the work of the
Merchandise Section, Mr. Kenner
&aid recently, is tho elimination of
fnaccuracy in the representation of

agn

are
store clerks, the chances

you, yourself,

e merely

are but a store-
keeper, regardless of the size of

your establishment. If, how-
ever, you should be surrounded |
by retail salesmen, you are

probably a merchant yourself.
There is a vast difference!

er clerks hand out
goods, if in stock.
the price if asked ant
nge as mecessary
transaction.

In the store of the storekeep-

in each

n the business of the mer-

the proprietor
at|

woman made

event, he abandoned the customer
was serving in o

tance,

STYLES OFTEN TRACED
T0 CURIOUS BEGINNINGS

Vogue for Corduroy Pa‘nts‘
Grew From Coliege Foot-
ball Hopes

that extended to colleges and prega-
ratory schools throughout the H:ﬂeﬂ
States.” >

been Soid through the students’ co-
operative store on ihe campus. The
result was a vogue for, corduroys

corduroy knickers or long trousers.
Within sixty days over 700 pairs of
| yellow and pale blue corduroys had

of corduroy trousers. Except for the j
men of the football squad at Prince-
ton, however, few realized that this
style, which was new to the present
college generation, was brought
about by a chance remark of Roper,
the famous football coach.

‘ “Roper, noted his
from-the-shoulder talk to
was lecturing to the squad out for |
jearly practice. He made the state-
ment that, if the men paid more at-

s

straight-

The sudden appearance of a new |tention to getting out and practicing |

r land perhaps startling style change in | 3ty o
the orderly and practical functioning | young men
a

at the time seemed of little impor-
according
clothing manufacturer of New York,
says The New York Times.

“Last autumn, for' example,” said
any

he|this manufacturer,
r personally to|lege world broke out

13

and the superi-

incident which |college days of 1
|men wore corauroy ers, and

said he would like to see Princeton | g
ing the same  type of|

to a well-known

| “This suggestion was adopted, but
not ‘exactly in the spirit that Roper |
intended. ~Within fifteen days prac- |
the entire col-|ically every member of the football
in an epidemic|squad appeared in bright _yellow

sell the disputed dress at the

figure advertised in the window.

the same time he asserted that it was

the practice of the stor

merchandise at the advertised price

It so happened that the woman in
or

y the customer and admitte
the identity of the two garments?
Radlo Set Offered.
“In another instance a certain
radio store offered a cheaply con-
structed three-tube set, together with
a choice of accgssories, including a |
ery and a loud-

look at yourself in the mirror
and whisper quietly ‘“store-
kecper.”

men in your employ, congratu

Should you find retail sales-

late yourself quietly and resolve

ter retail salesmen—Hardware
Age.

merchandise. This inaccuracy, in
th oral selling repr
published , hag
found to be ue to over-cnthusias, | rocommends ways to bulld pubtic
and more ]
often than to deliberate intent. The | SGRCIdence in business by co-oper-

bureau'’s aim is to remove mercl
dising_conditions which
will and give rise to customer dls-

consumer | 5
complaints which do not affect the

Objects of Burcau.

“Béfore outlining some of the

reliability in merchandising and ad-
vertising of all kinds; to discourage
fraudulent and deceptive methods
in business and thereby increase
public confldence in advertising
salesmanshlp and business goner-
ally.

At present the actlvitics of the
bureau are divided between the in-
rs' section and the merchan-
The latter supplies an
outside check upon rectness
of claims made and helps to transtor
confidence-destroylng into
productive efforts by i
causing correction of
ces of inaccuracy |
and gelling. It studies fair competi-
tion problems by trales
businese, reports facts and o
clusions, and acts

fai This serve o
mgve misunderstanding and -unjus-|wn,
tified susplcion _between cumpev.l,‘f
tors. The Merchandise Section also

have been brought

of $22.50 substituted.
the. o

marked
other shade,

$9.75, but
22.50. T

180K - told

reliable business centre.”

{ad “Bait” Price Card on Dress.

misrepresentation

e in the

of merchan-

tions under which they are sold are
correetly represented,
holding the prestige of New York as

thereby up-

window. It
was ticketed $42.50, but that price

een blue pencifled and a figure

n was available at

$9.75

he w

er she was mistal

the

advertised price, asked If the model
could be had in any

3 Ken,
Possibly something In the manner of

FOOT TORTURES ENDED!
st REUDEL BATH SALTRATES

price below tl
the loud-speaker alone.

‘tan’ called and asked for a demon-

"The set was connected

h a battery of unknown make and

with another loud-speaker than the

one advertised. The volume was

sufficient and the quality fair.
r the

The Underwear
that Mother

Chooses
Men and Boys:
Cream and Random

Cotton’
Natural Wool
Fleece

“I\TOT too heavy, not too

light—just right.”
That’s what mother says
about Dods - Knit natural
wool underwear for men who
work in offices and stores.
Steam-heated business places
call for medium weights, and
Dods-Knit natural  wool
comes in medium and light
weights.  So do Dods-Knit

Fleece and Cream Cotton
Rib. These are all suitable for
men who work indoors, men
who wear warm overcoats
outside, and don’t need the
heavy underwear that out-
door workers wear.
Dods-Knit Underwear is
made for comfort. It washes
well and it fits well. For
sale everywhere in Canada.

h Ki

Elastic Knit

In Shirts, Drawers snd
S, i

For Women and Girla:
Natural Wool
‘Ribbed or Plain Fleece in.

‘Random, White, Nat-

ural, Créam and G

In_Vésts, Drawers,
‘Bloomers and Cotabia-
ations

Random Fleece, Natural  Look for the trade mark. Ciiigren's Satony

B s Shes

result was_hideous, reception
being deficient in volume and very
badly distorted as to quality.
Accessories Were in Bad Shape,
“Despite_this, knowing the repu-
tation of the mahufacturer, the cus-
tomer insisted upon  buying this

particular loud-speaker with the|
set. He also insisted upon the ad-
vertised make of battery. The bat-
tery_delivered to minus
the handle, minus binding post caps
Tater e

kept in the condition described for
the apparent purpose racilitat-
ing the sale of another make of
battery.
case described by
Kenner also has to do with “bai
advertising, wit] Sixth Avenue
Jewelry shop the offender in this in-
stance. A large card in the window
of this shop reads “American-made
clocks at 71 cents,” Mr. Kenner ex-
lained, and hy inded:
“The’face of the clodk under the
a  well-

“To this (he clerk replied that the| }
price of the dress in question was not | Pit o
that It was a Special at| clock for §1.49 that was guaranteed

or two years.
“The prospective customer tried to
wind.the advertlsed clock, but found
that she could not. Neither could
she hear it tick. She sal
was told that it was not a
but a toy.
Salesman Indifferent.
“When the customer protested
that the sign ir the window. did not
say the clock was a toy, the sales-
man shrugged his shoulders. ‘I can’t
tell you 3 3

d so,
real clock

MORE THAN A

BATH SALT

‘OR immediate relief and a really lasting cure, one refreshing, healing and
antiseptic foot-bath in the oxygenated water produced by Reudel Bath
Saltrates isall you need. This solves for anyone the problem of how fo get
id of the intense torture produced by sore, teader, tired, aching, burning
smarting, and swollen feet, weak arches, corns, callouses, blisters, or any other
bad foot troubles. Nothing else will do. ~All druggists have Reudel Bath
Saltrates in packages of convenient size and at low price.

Obtainable at most

drug stores for S0c. or direct

from the

distributors Macnamara Limited, New Birks Building, Montreal

The soft, flaky particles
not only remove visible
dirt but also the impuri-
ties you cannot see. When
you have used Old Dutch
all through the Bath-
room, you can rest assur-
ed everything is hygien-
ically clean.

Goes further and costs less.

Wo-year
suarantee.’

“Not long ago the attention of the
bureau was called

ored.” " The merchant de-
fended this statement by saying that,
although he did not kn. r

char
per cent. hand-tailored. The card
was removed from the window,
Men's All-Wool Suits at $10,
“Another abuse of the expre;
was noted in the case of 4 depart:

but
sy

one which could not have been done
chine. The store agreed to
discontinue using ‘copy.”

suq g
enner also called attention

f 2 certain
stores which makes
prosecution on a seri-

to a deceptive practice of a
class of radio
them liable to

PON'T lhr_q! Yourmglg. l}ymgs Mﬂmts Away

The Greatest Value of Any Bug Made—Avold Imitations—Send for Folder No, 93
Seo Velvetex Xnd.
Canadian National Exhibition, aad in the Crystel Palace, Western Falr, London,

London, Ont.
Main Offices and Fa

Dods-Knit

Underwear

Dods Knitting Con3pany, Limited, Orangeville, Ont.

VETEX" RUGS

Exhibit. Booth 55, opposite maln entrance Industrial Bullding,

VELVETEX” RUGS
CANADA RUG COMPANY
Toronto, Ont. Windsor, Ont.
T “VELVETEX"” BLDG.. London, Ont. Establlshed 1909
ALSO DETROIT, MICH.

is a felony
under the penal law. This practice
row out of desire of

Tnfair Competition.
In concluding his outline of what

the bureau has done, Mr. Kenne
cited a case in which it dealt with
nfair competition.  “For about
twelve years" he said, “a coat and

. the two
names was confusing and complicat
n

“Suit ‘was threatened, time
wasted, and much money
The help of the bureau finally
sought by the advertising agency

handling the account of the original
store.

accepted, and signed amd

i nessed.

What a Difference

They Make to Your

Apartment :
WELL-CHOSEN Barrymore Guatran-

A teed Rug makes a wonderful difference
to your room. You would hardly believe it.
It gives the whole apartment an air of com-
fort and good taste. Because, of all the items
of housefurnishing and decorating, the rug is,
perhaps, most important. The floor is always
within the focus of your eye. You see the rug
even more constantly than you do the walls, -
The rug is the foundation of the whole effect.

Barrymore Guaranteed Rugs have the new,
fresh note of originality. They are not merely
copies of old Eastern designs. They are
modern, different, specially designed to har-
monize with the interior decoration and the
housefurnishing ideas of today.

Why not ask your dealer to send up a
Barrymore Rug and let you see the effect in
the room itself in conjunction with the furni-
ture and other furnishings that are to har-
monize with it? For small and medium-sized
apartments there is infinite variety of choice.

Look for the guarantee label affixed to the
back of every genuine Barrymore Rug. It
ensures quality of wool, fast dye and perfect
weaving. Sold throughout Canada. Wiltons
and Axminsters. All Standard Sizes. Moderate

ARRYMORE
uaranieed RUGS ‘

The Tolw-m'o CARPE"X‘ MANUFPACTURING COMPANY, LIMITED, TORONTO, CANADA Established 1891 32

Designed and Wovenby
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Good-Will Valuable Asset
In Building a Foundation
For Progress in Business

Merchandise Manager De-
clares Good-Will Welds
Customers to Store. as
Flame Welds Steel—Will
Last After Physical Plant
Has Gone to Ruain

SERVICE OF A STORE
IS A VITAL FACTOR

Now York, September.—Good-will
welds customers to a store as flame
welds steel, while the good-will that
& store builds up' during its career
between itself and its customers and
others with whom it does business
is worth millions of dollars. Such

ws# the conclusion given to the ex-

Advertising Did It

‘Wrigley, the chewing gum
man, has expmmed how he bult
up a  business of mm}ons ot
Saiketan e ca,

He has done it by sticking
to his one line and advertising
i, He spends over a millfon
dollars a year in buying news-
Daper spase to.tel e 3ot
about b-cent chewing gum. He
has educated people to chew
gum, and to chew wﬁg!ey'x.‘&i
ha ot st ot
as he attracted attention. ;

Zent or a $50,000 business, Keep
telling about it.

ecutives of the Dry Goods
‘Corporation, at a recent meeting, by
'W. P. Pirtle, Merchandise Manager
of ine Stewart Dry Goods Company,
‘who preparéd’ a paper on this sub-

ok, says Women's Wosr,
gave

In his addre rtle
tnahy detinitions of's guodAwm using
both court opinions and

0 for hia authorities
phasized 1 00d-will will ou(]sut
wven the huuamgs that the store oc-
cupies.

His talk, in part, follows:

“Good-will I8 so tangible a thing
in business that it may be assigned
@s any vuuame form of property
may ' be a

Tn 56" Cotpus Jurls 737—the rul-
ing i1aid down:

“Good-will is assignable, ‘and is
subject & protection by the courty

is_dictum has been sustained

{he Buprome Gourt ofsthe United

éb, and on this particular point

~“1u U, S. Report, Page 104, the
cow

o evhot dented that ¢
(Wil of & Rustucss may be the et
of barter and sale as between the
Parties to it

s cars to bring the value of

ioud will closer home, "w © but

e o b Hinancial statoment of
4 I

good-will 13 carrio:
“Public,- accountants others

gaged (o the suditing -nd zstimat-
ing of busines:

®

fisss, but they do | umure the ltves of
the men at the head of the business,
Hicn who carry forwas prin.

will which is borne to us by

sources of supply, by the manufac-
turers angd jobbers from whom we
rchase ' our merchandise. The

hese ficms means much to us
assing on our merchandise to our
customes It is therefore neces-

sary in our dealing with them that
we be fair and honest, that
ize definitely that our rela,\.lons with
them are mutual,
dure, it Tavst. be Thutaally pEofHanIe,
e carry out this thought In our
snd in our trading we are
utects air
s reputation back
of us, coupled ith ous ngagial o
nsibility, we are in a position to
receive from these sources the best
that they have to offer in service
and in val
“The great mass of the public is
recned 57 un o two waye. Fiest
through our advertieing; second,
through the contact of our sales-
Dpeople with the customers.
g is  established

I we

§

Jars from our good-will by:
ful statements in our advortisin
ond most immediate con-

rated
salesman or saleswoman to-the cus-

o
dples of that business which have |tomer.

Built good-will
“The B, F.-Goodrich Co. carries its
-will as an asset’in the sum of
#ET88,000,
0 Co. car-

érican.
l‘)ll ma momwﬂl n ssa 005, uo.
ird Co. lists its

,;c Tants amoir

salsatt,
ot
he

i

Ihome are dzmonstmuons

Hnve Thorough Check.
“Manifestly we have a thorough
heck on both our advertising and
bt

A Suggestion

To you grocers who cater to the welfare of the trade: Have you

studied the elementary doctrines of

psychology? If so, you' will under-

stand the significance of the truth that the five senses of mankind play

a vital part in every-day life.

nature; that we either admire the a)

Common sense tells us that we

sciously or unconsciously, doesn't it

look upon?
‘Phink it over!

ience tells us that the senses of sight, smell,
feeling are highly sensitive to reactions of a pleasant or unpleasant

though it may be an unconscious reaction.

tmpression as possible by keeping our stores spotlessly clean and good

sound, taste and
ppearance of an object or dislike i,

much prefer to do business with &

store that is well kept Tather than to purchase our means of subsistence | Hariware
from places that seldom know the presence of a broom or dusteloth. |
Inasmuch as we all possess these semses in varying degrees, con-|Jewelry ..

Dbehoove us to create as favorable an

sire or inclination of a customer to

return to our stores. Merchandise

plays its tmportant part, service has

its definite s Tirst loo

good-will buiaing iro

dise standpoint. To creue ‘that desire
which we sell

satisfactory service;
as to establish itself in the memory
invite cus-

cal plant may be utterly destroyed
and yet the business will gq on, for
e

merchandise
ain, o)

w plant

will carry forward the
new business.

“iGtood-will welds -customers to a
store as flame welds steel. The ideals

where style s not the entind quit
tication, - good in selection 18
oo, for ail merchandisa must
have beauty of som me kind, as well as
wo

i bullaing our assortments, it is
necessary that we keep in mind, the

good-will, for, no matter What the in-| of service, the ideals of truth, of
rinsic value the piece of mer-|fair dealing, in the final analysis, are
chandlse Is, unless it offers to the|tne foundation stomes of the busi-
customer the last word in etyle in| ness

that p its_sale

Wil ot baild good-will. ~ Tn items

OCTOBER IS FULL
OF OPPORTUNITIES

(Continued_from Page 1, Column 8.)

Textent the degree of amicable rela-
tionship ‘and eficiency in all trans-
actions.”

BUSINESS MORTALITY

average life of
representative lines is as follo

Broe

IN GROCERY TRADE

(Continuea_from Page 1, Column 7.
f merchanis in various

Averxge
ve;

is so filled ‘with solid,
thoroughly thoughtful stuft
anybody interested

straight from the shoulder.
spoke
their_acttal experiences and o

apprenticeship system has £

Coast Retail Grocers' Conventton,
held in, Portland last June.

tract between the employer, the
parent or guardian of the appren-
tice, the apprentice, and the insti-
tute, under which a man ot
young woman can matriculate in the| up a_grocer:
grocery business the same §225,000 and_$25;
would for a course at a_university. | 134 p When' t!
Already the results are apparent in| taken
improyed conditions in the British

practical,
that
in the grocery

3

Dubugue |

e poiats ey related
beer-

It is my conviction that a course
of instruction similar to that follow
ed out nstitute must become
o par of the education of American
grocers in the immediate future. The
the soomer it is

e, the
ipped to
business of

straightforward
that every grocer should get it and
read it. It can be found in the San
Francisco Grocér, published at 340

ancisco, in,

facts of our.
ocers’ Guild of

3 R er will grocers be e
Its object is to train gro-

succeed fn the grocery
the future,

h as the
Hiceship. syate Big Business In Small Town.

anclent British
allen in-|

orward,
a success.of the retail grocery busi-

b | se. dubing resent years, tho| The third document to which I|ness i the future as in the past;
' |institute has planned a substitute| have referred is the plain, common|and nobody need have any anxiety
¢ | inaetor. "It nas devised . evstem | sende talk delivered by J. B. Rhodes ihat there will be a soarcity of such
. |of indenture, a four-cornered con-|of Caruthers, Cal, at the Pacific! men.
he general average of these ten =
crades o TR years. Not only does

the grocer live almost "aa1onE a3 the
rage, but lives longer than
St of the en traes listed, Despite
the Wish expre: by Burns, we
might seldom Tind comtort In seeing |
selves ag others soe us;
o Cortamiy seaseurance for grocers
in the tabulation I have quote
rse, change is_constant in
all lines of business. That is inevi-
table and wlll prevail as long as busi-
ss lives, Change ceases——sometimes
P ith Woath, But mever o Tong a8
life_persists. Merchants who consci-
ously:or unconsclously are alive to
this condition survive, Mech who can-
not adapt themselves to changes fail.

Success Out of Failure.

1873, following the flush times
“War of Secession

with extended credit both ways—ow-

ing and_being owed—failed by the
isand,

One grocer T knew very well fatled

fact that our have
good-will toward our store, fmust e
bt to find the merchandise which
they desire, In the size, quality, style
Sha-color Which their wants require.
Good-Will F‘rom servwe End.
From the ser nd, ceurteous,
prompt, ‘rathrul, mtelligent servics
eatest builder of
service is

tes to_ber that we

r in exchanges and
e iohes dopnitary A tho. mind of
ustomer a sense of fair treat-

organization and will reflect itself in
the actions of every member of the
is this

a
our selling force.’
by caretul scrutiny ot oy and by
comparative sho e aoliing
force, by training and by installing
into_our salespeo;
truthful service.
ange: established and theh carties
add to the good-

principles of law
‘dfting apply to this business.
wmom Mutual.

“A"In our business we-are concern-
ed, mot only with the good-will of
our customers, but algo in the good-

of gopd-will.

TApd- K hmm psuhnm out

,,dnmm.m,ana s Tor pood- | Will o our organization.
, b direotly 1o our own

In estab-
lishing the desire in our selling force
uthful service by training, we
ue consideration to the

ust
to"the
point where she will voluntartly de-
sire the service. e know, is
Deat ‘done with caretul training and
intelligent welfare work.

o0d-will, as we know, is the de-

. So
spirit of service when it Is personified
in the leader, that we find it reflected
in the attitude of the cash

wrappers, in salespeople and floor
in’ delivery boys and tr
drivers,

“1f a businiess is foundnd and car-
ried forward on U a1 of service
above self, that business, 3,
undation stones “hte}

has bullt an asset which will with
stand the ravages of time he
struggle of competition.

The physi-

15

PER
PKG.

— aund inlz
VACIJIJM (AIR ~-TIGHT)

£

The Tobacco o]" Quality

t | deavor to b

hroughout the entire season should

g
g

the practice, but

same ext

profit they shou
The general cactice in the pur-

chase of the wearing apparel for the

family follows the practices o

sea, where “ladles first” is the well-

known rule. During Ssptember the

ladies outfit themselves

erhaps not to the
23 th larger stores, but

find it to their advantage to go after
this ‘trade very aggressive
‘manner.
ity a¢ Hallowe'en.
Hallowe'en _affords x
chants a favorable opportunity to
exploit thelr wares. It is in reality

others will profit
by, taking advantage of this
lloweren festival 1o & popu-
e, ont, and morchants i every line
of t n'fhe popular
ldex by installing sympoiic. dispiass
opular

Jack-o’-Lantern,
and weird things.

colors of Hallowe'sn are
orange and black, and these should
prevail throughout the entire dis-
plays.

A witch can easily be bullt of a
black gown and a mask, & ghost of a
White robe and a mask, white bats,
cats, owls, ‘etc.,
black paper and

and other creepy

© | ag

social B

wi
cat, the owl, the ghost, the | ag

D pablor s spas whmeh ot s
learned_his

to & doleful discussion, the central
theme of which was that thore was
“ng, busi untry,” and
that “things word mo¢ what they used
be.” Need I say that none
those who took part in that discus-
sion lasted very long, commercially ?
o failure who started up
e @ wonderful record in
the next eight yea 886 ho had
Feturned 15 Wik Beionds The $736 prus
interest, had paid off the $25,000 in-
debtedness, and had net
sets worth $30,000.
re was business somewhere for
SR phin a8 Taes atwbrs B
m.ﬂcs Nm.hing to Forward-Lookers.
was another disastrous
pa.nic in 1833 yet T Kknow two grocers
in one town who literally coined
money that v
The fact is that m

n who look for-

Dretty apt to susceed in any line
anywhere. it _is no disadvan-
Lage, old fogies to the contrary not-

en

el as Drawn into thelr business.

Nanpn.u Grocers’ Convention.
I'have before rh:

The New Wonder Radio that
Operates frem Your Light Socket

—No “A” Batteries
---No ‘‘B” Batteries
--No Aerial

RADIO RECEIVING SETS

“Just plug in--then tune in”’
—THAT’S ALL

Here is the Rddio the public has been waiting
for. The Radio that eliminates bother and care.
You don’t need batteries—you don’t need an
acml The “Rogers” Batteryless will operate

o any room in the house where there is an elecs
tnc light socket. Your ordinary -electric current
supplies the power. Instantly as you “plug in”
the cord of your “Rogers” sef, you can tune in to
the best in the air—clear, full-toned and
dependable.

AT THE EXHIBITION

See them on display at

South Wing Industrial Building
and hear them in actual operation at

Q. R. S. MUSIC COMPANY EXHIBIT

WEST DOOR MUSIC BUILDING

Booth 94A - -

Manufactured under The DeForest Canadian Radio Patents, the F. 8. Rogers Radio Pat-
ents, and the Canadian McCullough A-C Radio Patents by—

STANDARD RADIO MFG. CORPN. LIMITED, TORONTO

Owners of the DeForest Canadian Radio Patents

The
pumpkin Jack-o’~Lantern is famzhar
to every one, and can easily be made,
oy =papier. mache mitations  par

S
Ueuslly tn October therd aro other

every retail merchant, but he must
open the door-to_opportunity by us-
] key of advertising and sales-

IN GRANTING CREDIT
STUDY OF APPLICANT

(Continued_from " Page 1, Column 5)
te.

o follawea by
honest customers in order to avoid
elays in - credit-granting
They may result from previous em.
barrassment ug

open by tho time she reaches the

“There are some applicants who
assert they do not like charge ac-
counts. This fills us with wonder,
and strongly tempts us to ask wi
we are the first victims. It is
vious why we should now be dau-
tious, especially if there are unsatis-
to

return them immediately afterward.
Should Not Judge Too Harshly.
“If the applicant says her hus.

ity.
should not, however, object t0o stren-
uously cation, as doubt-
logs it Io o eublerfuge to avold em.
barrassment. o™ personal
Subject s domestic dtfouitios of

mes as an aid in

tion indirectly to assist in locating
er, in cas

impress upon ourselves that it ‘oné

suffers a grievance it may jeopar-

Glze the patronags of the others.

Must Come to Credit Office.

“Thus far T have considered psy-
chological principles in relation to
our attitude toward the customer
without concerning ourselves with
hor attitude. toward

sequently her feelings toward us are
those o rior toward an in-
ferlor, with resultant condescension

ance on her part

rule that she must come to the credit
office, which, for mutual conveni-
ence, has been installed in the main
salon.

“In opening an account we most
scrupulously avoid an alr of con-

descension. Courteous and dignified
pleasantness, not rigid pomposity,
prevails. ake the customer

foel perfectly at ease. We have her
regard it as a privilege for us to at.

have of
\most durable, and govern ig.a major.

remarkable documents.

can be cut out of e first is the yerbatim report of
the
Sy Nalisasn Astociagion ot Haten

Groters, which
Dubuque, I hay

' that i something 1 never did
| with any similer Teport before. It

e
ever:

s for Ontario and Quebec—The Q.R.S. Music Co. Canada, Ltd., 59053“ St. W., Toronts 2

headpzece
Qf szb? e

dzstmctwn

cA Canadian cAchievement
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SALES GATHERINGS
PROVE VALUABLE

Claims Brief Get-Together
Periods Excel Day-to-
Day Efforts

A CRITICIZED PRACTICE

Buffalo, September.—In the sum-
mer months many of the major in-
dustries and business concerns of the
country call in their heads of
agencles, distributors and salesmen
from all over the land to the home
office or some convenient centre for
@ gathering, generally called 2 “sales
convention.”

This practice has been criticized
by some business people on the
ground that it breaks in on the
regular movement of trade and tends
to intensify the seasonal slowing up
of the country’s business in the mid-
They say that such
m unnecessarys.
that they take the Qlstribucors. and

when the
average retailer “has more time than
alk with salesm.en, consider
purchases and make plans for the
more active ‘seasons ahe
nt Andrew S. Butler of Me-
Dougall-Butiec e, paint
4 varnish makers, 4hose 5

consider such meetings necessary
ol saran B
“No management of any business

would arbirarily Interrupt the sales
of the commodities its concern manu-
tacturers time,
unless such an interruption were felt
to be necessary.” sald Mr. Butler, It
ntinuance of

axid the sales of that production, that
evéry business lives and prospers.
As great cantinuity.of distribytion as
possible is vital to every manufactur-
{i% concern and commereial nouse;
Personal Touch Is Needed.

“But svery business big enough to
require widéspread agencies an
Tibutng contren, and which keops

esmen: on 6ad, finds it abso-
lutely essential évery once in a While
to set into personsl touch Wit the

flung tepresentatives. Thr.
many months of each vear all com-
Tounications With Such  representa-
d agencies is through cor-
respondence or_informative circu-
. In ern
business the letters have to be com-
paratively brief and the circulars of
a general nature. are man;
things which cannot be adequately

up in eit

Sales

g

Alsp [T

duction, |

Like a Mustard Mustard Seed

Classified_ads are mot very
large. Neither is a mustard
seed. But both have possibiii-
ties of insuring great growt

e Auttord 3r.

WIDESPREADFAVOR
CAINED BY QUALTY

Purity of Chiclets and Den-
tyne Backs Up Ad-
vertising

STANDS TEST OF YEARS|%

Advertising in, the past five years
has come more Into discussion of
methods, paruculaﬂy
among the retail ‘merchants” Gon
1s the retatler who says: “I can e
what I want in spite of advertising.
know what customerswant,
and they will accept my judgment.”
But day after day
are reading in

y
the

than have “something just as good”
folsted upon him. The aealer is @
vital 1 n successful merchan.

fied because of quality and price of
the article” that he, knows, about—
the advertised articles;. [ -
Quality in the. Advertised Asticte.
The advertised article must have
quality. It must have a large yolume
stand-the'cost of adver-

Sall Traction of & cent of the price
The volume of sales
fraction a substantial

ter article. Advertising pays for it-
Canadian chewing gum products
are a quality line.. This quality is
clearly shown by the fact that Chic-
lets and Dentyne have been favorites
for a great many years. Containing
only pure chicle and genuine pepper
mint flavor and cane sugar, Chiclets
are really a delightful - confection-
entyne has the same ingredients,
nnI;« e e cinnamon flavor.
c and ihe Dealer Profit.

are found to be desirable or neces-
t

friendship with its _distant
sentatives; second, that these distant
agents ac-
quaintance with the producing plant,
changes,

its mew products;
third, that plans for coming sales
and savertising compaigns may be

fourth, that the entire sales force
may get together, = learn now
each other, and refresh that in-|

of the business year
plike for our own interest and that
# our custom
Paund” that pome. briet perioda o8
getting together are mo
all around than every
year sales effort. is why
we have semi-annual sales conven-
tions.”

Gulde—I've hunted sometimes for
a week at a time an’ never seen a

nter—Welt, probably I won't be.

that Tockyo

Competition has forced th:
facturers to sell thelr goods at the
lowest price er. This
means a good profit for the dealer.

an  reduct
quality of Chiiets snd Domirns 1
maintain

The successtul dealer realizes the

mind your customers of Chiclets and

Dentyne by placing them on y

counter. n be is purchasing to-
co change. suggest a

acco or has
;| package of Chivieta or Den

Do e quAlity and Wil apprecl-
ate your interest

Whale Butter Is Latest
rsen, Norwegian,

f1e6t o Four whalers perating off

Mexico have estabi s Angeles

a5 & whaling port, making

headquarters, says that,

excellent,

. He ex:

plains that a whale gives more but-

ter than a Jersey cow. but not so

It ssems that to get butter

one does not

them—one kills" them.

PREOCCUPIED.
“Some folks,” said Uncle Eben, “is
‘bout de debts of
whut
dey owes at de corner grocery.”—Ex-

ange.

2 R
il

MEZMII““'

NOHAIR VELVETS
GIVE SATISFACTION

Featured by Beauty, Dura- :0

hility and Luxurious
Effect

A principal essential of every
product is the
of its maker.

In most instances different things
are given a trial until one is foun
more sultable and desirable for the
purpose required. Just so in the
bulk of the upholstered furniture
trade, for the elegantly pleasing mo-
hair velvets have replaced the vari-
us types of coverings to a surpr
‘mohalr

the angora goat, and during the past
few years mohair velvets have made
such vast advances and improved
so much manufacture
that today they are unexcelled for
beauty, durability and luxurious ef-
fect. It is claimed that other fabrics
neither possess the same pleasing
ettects nor give the good service,

e honor and intesrity |

1s- | w]

adays merchants benefit materially

were made from the buckskin, and in the Old Country was made to do

from the many weddings that sre|some had emough deerskin to cover |service.
held. Tn 1780-1790, instead of giving | beds.” Some of those weddings were gro
sl or a ctive bride, & tesque affairs, according to early fis-

bee was, hold Tot er in which the

young folk of both sexes partici-
pated, The cloth to be fulled was
placed fn large tubs, and ‘“bare-
legged youths,” according to Dr, Can-
iff, “soul and dance the

- per Canade

were

ixty yards
spun and manufactured at ane bee
or gatherin;

Fur Tnmsers 2 Wore Well.

Canniff_says: ndians,

fortable for winter, but very durable.
A gentleman who resided in Sophias-
burg wore a pair, for twelve years,

because the maters
them and the nature ol their weave

.| @0 not make it possible

Tho. mohair fibre, staple length, is
great, which means its yarns can be
siven more twist, resulting in the
yarn becoming stronger, and, con-
Sequently, the life of the fabric is
inéreases

It is further stated that mohair
has more than twice the strength of | W)
wool, while, from the viewpoint of
beauty and_sanitation, there are few
cloths capable of producing the same
ich cofo effect

wblic realizes when making

of inferior material during its manu-

2\EARLY MERCHANT
IN BAY OF QUINTE

(Continued from Page 1, Cotumn 6)
ernment agent the wheat
ground into flour, sent what was
quired to Canadian settlements, and
shipped the balance to' England.

\'o Cumpcuuun Then.

ho  merchants, according to
Rochetoueauid, worked together in
those days. He says: “The whole

trada is carried

visions which
Europe, and sell without the least

competition.
In addition to buying the farmer’s
his pork. I

been for

‘where it sold for
assuming the responsibilities of both
wholesaler and retailer, by purchas-
everything a
farm, a merchant’s re-
sponsibilities in 1195 were onerous
CE others held more prominent

purchased from an early merchant.
Bought Farm With Sugar.

The early Ontarm farmers were
producers of s in a much larger
Extent than purchasers of sugar. The

manufacture of mapl was
then a staple industry all over On-
tario. Not was enough sugar

made in the early spring to last many

2 year, but some made a
considerable profit from its sale. Dr.
Wi miff tells of one settler who
made enpugh sugar and sold it.one
season’ to for his 1 28
land sold from, 50 cents to §
acfe the task wis not s sreat one

¢ be conceive

Suhsnmm for Tea.
The selling of tea in the first years

chants, 1t price was pronibitive for
farmer who

quantity of rum and all the milk that
she sweet
from the last few milkings. This
beverage was given to the men as an
invigorating drink.
First ncet Killed.

s been stated, the early mer-
chants hought the farmer's pork, as
well as his cereal products.

home consumption. o settlers,

after-coming there in 1785, had im.

neighbors, in a district extending for
thirty to forty miles, to a grand en-
tertainment, when beet was served
as the principal article of diet.
Wives Proficient in Weaving.
¢ was some years before the mer-
chants sold any large quantities of
clothing to the families of the set-
tlers of Upper Canada. Most of the
ts worn were of home manu-
facture, and proficiency in spinning

and weaving was regarded hi
an_accomplishment as education,
music art are today. Dr. Can'

men

of industry would look for the
spinning-wheel ‘and loom before se-

lecting & w
uking June and September now-.

Badly Misplaced

The salesman who is long on
frowns and short on smiles is as E

misplaced as a cat-bird in the
{ cage of a canary,

being rep:

end ihey were sold for two dallars
and a half. Petti for ‘women
were _ often made o the

materi:

Roger Bates, an early settler in
Cobours, left this record of the cus-
tom of using skins:

“My grandmother made all corts
of ‘mseful dresses of  these skins,

which were most' comfortable for a
gountry life and for going throush

he Ylsh, as they could not be torn

W the branch ‘moceasin:

“Petticoat and Short Gown.”

A calico dress was regarded as &
decided Juxury up to the beginning
£ the nineteenth century. The petti-
coat and short gown of linen were
the most common articles of apparel.

torians. Some L settlers
had boen Deominent. in Ne

few ‘o men
rlet tunics, colored
nockerchiets and shoes with
The wife's finery was
handed over to the
daughters for their wedding outfit,
and, as there was little opportunity

and’ little money to buy with, the

Wite, clad_in homespun, would take

Her place beside her dignified lord in

is The' daushter, as_the

17 Black degrees ﬂehrfeﬁsellm%
3 Copying quacity penct
in theworld

Try a
dozen

degrees really mean?
VENUS 6B is as soft as crayon
—uwhile VENUS 9H is so hard it
will write on stone! For a soft pencil
for general use, ask for VENUS 2B.
T, 0 005 0 R

for Venus Pencil Boo

American, 'l.ead Pencil Co., 220 Pxfth Ave., N.Y.
rite for

O you realize what
B Q)w VENUS Pencil |

bridegroom.  But
they wore with a

red in 'homespun, home.made quiet dignity, and little Was known
boots. and looking anything but & or said about fashio

HP

SAUCE

You are familiar with the view of
the British Houses of Parliament.
It recalls the meaning of HP.—
the rich, thick, fruit sauce always
on the dining tables there as—
elsewhere.

Throughout the Empire people are
finding out the goodness of HP.—
how its delicious, unique flavor
lends taste and distinction to
their meals.

prospeétive bride, would appear all [ spic-and-span
decked out, whild her fover was al- | sue ch as they had

All Grocers stock H.P.

What radio set shall Ihuu?

ITH radio as an industry taking solid form,
with radio research and engineering agreed
on fundamentals, with values f radio
products definitely established, frank state-
ment runs no risk of misinterpretation or
of becoming a disorganizing factor in a new
art.

In this message to the public the Cana-
dian General Electric Co. will endeavour to pierce some
of the clouds of exaggeration and conflicting claims which
have been surrounding the sale of radio receiving sets.

It will. attempt, simply and frankly, to answer the
questions uppermost in the mind of every prospective
radio purchaser.

Of these, the first and most important question naturally
is

“WHAT RADIO SET SHALL I BUY?"

The essentials of a perfect radio set (so far as perfec-
tion is possible) are four:

1. QUALITY OF TONE—reproducing the kuman voice

and instrumental music without mechanical impairment.

2. SELECTIVITY—enabling the user to choose broad-
casting from any station without interference from another
nearby station.

3. VOLUME—bringing in the program you select, fall
and clear.

4, DEPENDABILITY—achieveq by standards main-
tained day by day, under every condition, and upon every
occasion—assuring you all these qualities, plas Inng dis-
tance reception, a as long as
the set is in use.

Of the millions of owners of radio receiviig sets, not
a few will probably admit that a constantly sustained
perfection on all four points may not yet be possible.

But the owners of radio sets are reasonable.

They are willing to accept the miracles of the modern
receiving set, thanking heaven that they live in a period
‘when even those from the simplest and most remote homes,
can enjoy front seats at the opera, an arm-chair at the
ring-side, reports from the football or baseball field,
and a little more of the Bible than reached them before
the advent of radio.

Ammgn the Radiola of today marks a tremendous
advance over the instruments available two years ago,
the first Radiolas are still the subject of
references in the correspondence received
pany.

api

For, after all, in buying of
at any price, the purchaser has the assurance of becom/
ing the owner of a product in which the highest form off
scientific research and engineering has been combined/

with quality of materials and

Radiolas by C.G.E. chosen by

The Brunswick-Balke Collender Company of Canada,
Ltd,, after ing a thorough investigation coupled
with a series of experiments in their own laboratories,
selected C.G.E. Radiola equipment to the exclusion of
all other radio receivers for use in their combination
instruments.

When shall §

‘The Brunswick Company’s rts saw in the C.GI.
Radiola Super-Heterodyne a fundamental and basic prin-
ciple of radio reception, pemunent in value and mot
likely to be

This endorsement coming & trom a concern 50 hmy
respected in the talking machine industry, speaks Vole
umes for C.G.E. Radiola equipment.

buy a Radio Set?

The radio art has progressed to a point where famous scientists are wzmng

to say that it is doubtful whether
to come from the laboratories

any basically better reception circuit is apt

Fundamentally, the SUPER-HETERODYNE marked the location of rock

beneath the sand and gravel.
will be built.

It is the foundation on which future Radialas

And there are other good Radiolas—Radiolas requiring aerials, but which
bring the full miracle of radio into your home—selling for as low a price as
$35.00, and the reputation and skill of C.G.E. are behind them.

And so we say, buy your Radio Set now,

Provided it is a Radiola on which the name of

Canadian General

the
Electric Company appears, you run Ro tisk of disappointment.
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A Canadian General Electric Product
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